Head - Marketing Operations

Head - Marketing Operations

Union Assurance s a leading corporate and one of the fastest growing entibies in the Lde Insurance industry backed by the strength and stability of John Keelis
Holdings PLC, one of Sn Lanka's largest conglomerates

The Job Role:

The person will be responsible to develop and exerute strategic marketing plans for Agency and Fartnership channels, including annual intiatives and product-
specific campaigns. to drive growth and mainiain a competitive edge in the market.

Principle Accountabilities:
Desigh and execute channel strategies for agency and bancassurance channels
Create the annual channel marketng plan and execute the initiatves for the assigned channels

.

Devalop and implement marketing plans for each channel specific product n order to stay ahead of the competition

Participates in lead generation vig innavative avenues and provides channels with a continueus influx of leads to support revenue growth
‘Obtain and harvest the leads for the business to support the sales funnel by i ing a new strategy

Monsor the implementaton of brand values at refevant regional officers (agency and bancassurance) through branch signage, internal brand visibiliy.
hoarding, and other visibility avenues

.

= heet stakeholders to identify, negatiate, and finalize activities with the objective of making i impi to relevant

» Mlanage the existing customer base, including both online and offine customers, o ensure that are an & contil basis

« Manage and supervise propags team, tenals, product suppert etc. ) to ensure brand visibility at regional level

= Responsible for organizing all events for the company, including annual events in distribution, banc . and human by ing end-

to-end activities, which includes averseeing the logistics, planning rewards, and ensuring media coverage as appropriate to create maximun motivation
fevels through surh events whils maintaining within the budgets

« Devalop and a customer experi for the business that results in loyalty, retention, and engagement.

Gather marketing campaign data to evaluate the impact of strategies, report results, redesign, and cary out the markefing campaigns in order to achieve
the specific business abjectives

Providing support in the opening and closure of branches for the distribution division

Coordinate with branch managers, and regienal managers for marketing coll | and BTL Lo suppart channel mar
through smooth vendor management relationships.

# Bref, coordinate, and deliver through the creative agency, printing vendors, BTL agencies, and translation service providers.

Ligrson with departments to rell out channel marketing initiatves,

.

Execute CSR mitiatives that add value to the business i the long run

Qualifications and Experience
* 12-14 years of gverall expenence with al least 03 — 04 years in a capacily of a manager.
= A bachedor's degree in marketing/business admmistration or any relevan! decpling from a recognized University and an MBA or equivalent qualification.

« Full! part qualfication fram a ized p ional institute will be an added advantage
+ Expenence in execuling marketing plans, maragng brand wisibilty, and smpl Cuslal e framew:
» Experfiza in developing channel ies, lead ion, and anatyzi ign o8

# Proven ability fo organize corporate events, manage Iogistics, and oversee marketing resounces

. and aton shills 1o haise with inleémal 1i2ams, vendors, and exiernal partners.

The selected candidate for the above position will be entitled to an i i k fi who are il i are
encouraged to apply on or before 05th July 2025,

Union Assurance PLC
22 Jun 2025
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